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macro overview of
agricultural products
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LUIARANITHNUIONANALAHASEA T1AN

> T uanaMulz9 (reality)
> Tauantvianna (logic)
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PRODUCT
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Price
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Promotion
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Packaging
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Information Technology

* Innovation technology

“* communication technology

** Agricultural meteorology
or Agrometeorology
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Information Technology
Agricultural meteorology

 Climatological

e meteorological data
e Crop production

e soll moisture

e Mmoisture stress
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Information Technology
Agricultural meteorology

 migration of pests

« A good background In
basic math and
sciences Is required.
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Information Technology

 Packaging technology
 Food science technology
e Post harvest technology
e Logistic technology

e EtC.
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AMUIAFTIADIAN “marketing”
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ANMUIFIAAIANIN “marketing”
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